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 Setiap manusia mempunyai masalah, ditimpa masalah dan diuji dengan 
masalah. Jika hati kita sebesar cawan, maka kita akan merasa pahit 
dengan masalah yang kita hadapi, pedih hati kita dan senantiasa berkeluh 
kesah. Akan tetapi jika hati kita sebesar kolam, masalah tidak akan 
mengganggu kita. Kita akan masih bisa tersenyum, sebab kita akan 
mengerti masalah bukan hadir untuk menyusahkan kita. Masalah 
dianugerahkan agar kita berpikir dan bermuhasabah. Masalah akan 
memberikan kita hikmah. Berlapang dadalah. (Said bin Amir) 
 
 Dan tersenyumlah meski wajahmu memar lebam. Tersenyumlah karena 
bintang pun tersenyum di kegelapan malam, karena itulah kita 
menyukainya. (Dr. Majid Ramadhan) 
 
 …janganlah kamu berputus asa dari rahmat Allah. Sesungguhnya tiada 
berputus asa dari rahmat Allah, melainkan kaum yang kafir.  
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Muhammadiyah University of Surakarta is the major university which has a 
great vision to be world class university. To reach that dream the leader should know 
how stakeholders look at the reputation of his organization to identify the 
effectiveness of corporate communication. He also has to know the building block of 
reputation which the organization has because very good reputation can make 
competitive advantage for the company than the competitor and bad reputation is 
dangerous for the  organization sustainability.  
The aim of this research is measuring reputation of Muhammadiyah 
University of Surakarta (UMS) in the perception of students as internal stakeholders. 
The researcher was using elements such as quality of service, quality of management, 
financial soundness, workplace environment, corporate social responsibility, 
emotional appeal and corporate ethics which suggested by Karakose (2008) to 
analyze reputation. Data was acquired from quitionaires that was obtained from 392 
students of UMS as respondents. Then  quantitative descriptive and Kolmogorov 
Smirnov were being used to analyze the data. 
The result of this study show that UMS has good enough reputation. In 
managerial implication, this research gives suggestion that UMS need to put more 
attention in dimension quality of service, mainly from tangibility aspect and also 
dimension of CSR because total mean of it was very low than other dimensions. 
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